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Significant gender gap in awareness of climate resilience strategies in
favor of men (Uganda)

| Pratice | _Men | Women | AwarenessGenderGap _
80% 52% 28%***
58% 39% 19%***
48% 30% 179%***
47% 29% 179%***
zaipits 68% 59% 9%***
88% 80% 8%6***
88% 81% 7%***
77% 71% 7%***
57% 50% 7%***
i 76% 70% 6%* **
55% 50% 6%**
72% 66% 6%**
80% 75% 5%**
65% 60% 5%**
71% 66% 5%**
Soilbunds 50% 46% 5%*
85% 81% 4%+
81% 77% 4%*
4 67% 63% 4%*
IFPRI 59% 68% -10%***
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How to overcome the information gap? Limited number of
sources of information for climate resilience strategies of women

. women |  Men
 Baseline(n=541) Endline (n=541)  Baseline (n=598) Endline (n=598)
Govt 19% 25% 25% 32%
NGO 17% 17% 21% 24%
25% 32% 28% 41%
15% 18% 25% 28%
20% 22% 23% 18%
31% 25% 39% 35%
1% 4% 60% 74%
2% 4% 69% 88%
3% 4% 89% 92%
1% 1% 24% 28%
0.2% 0.2% 7% 4%
0.2% 0.2% 18% 19%
internet | 0.0% 0.0% 3% 3%
Experience, indigenous

knowledge 4% 1% 67% 83%
0.0% 0.0% 8% 12%
0.0% 0.2% 4% 11%



Video intervention
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More women than men identify constraints to the adoption of climate
resilience strategies, lack of funds and information are key (Uganda)
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Videos had significant adoption impacts:

Among women, we find videos increased adoption of soil bunds, water harvesting, livestock manure
management and improved pasture management

Impacts on all those [Impacts on those who| Impacts on all those
who were intended to | watched the videos |who were intended to
watch the video, watch the video,
Intent to Treat Intent to Treat

Video Adoption Impacts Women Impacts Women Impacts Men Impacts Men Impacts
ATT ITT ATT ITT

Impacts on those
who watched the

videos

Agroforestry 16%** -7% 4% -8%
10%** 12%** 9% 5%
Water harvesting 14%* 10%* 1% 3%
Zaipits [ 3% 99%*** 5%*
Crop residues 6% -3% 4% -3%
6% 4% 16%** 13%**
4% 9%** -0.2% 4%
Improved livestock feeds -1% -2% 7% -3%
-4% 12%** 2% 7%
-0.5% 1% 6% 3%
5% 1% 9%* 3%
Terraces 11% 8% 10% 4%
Composted cattle manure 2% 13%*** -3% 3%
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Conclusions

Video extension showing women practicing climate resilience strategies
can increase awareness, knowledge and adoption of practices

However, finance/ land constraints reduce adoption as does the fact that
not all practices make sense everywhere

Videos can be an additional solution complementing traditional extension
approaches and digital platforms

Adoption of videos by the e-platform of the Ministry of Agriculture, Uganda
Purchase of video streaming equipment by at least one district in Uganda
Roll out of videos to ~100,000 women farmers in India

Further climate resilience strategy development in Kenya building on this
project



